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JAN NINTEMANN

GLOBAL FAIRS-WMESSE TRADE FAIR AGENCY OSNABRUCK

The trade fair agency Global FairsMdsseNintemanne.K, as a consequence of 20 years of successful organisation of full service B2B2C
i][gSYS LI NJ & 6aKFENBR aidlyRa gAGK Od pmxk> AYGSNYI (A2 yobafbusidesdIi A OA L
SELISNIA&SEED

- The ensuing extensive, contact network enables a professional handling of topics at leading trade fairs, inclurdimy $0deissues, which
provides the fanplatforms with high media visibility in the relevant sales channels (channels, B2B2C).

Janb A ¥ U S expgrign@eiwith the trade fair companies, media partners and exhibitors involved, established over many decades, provid
his trade fair projects with an image of consistency in the constantly changing digitalising world of techrollwgitly acelerated by
climate change.
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JAN NINTEMANN

GLOBAL FAIRS-MIESSE TRADE FAIR AGENCY OSNABRUCK

For more than 30 years, Johannes (known as Jan) Nintemann has been intricately involved in th@gedpping and convergee
potential of new digital technologywhich is always keen to find constantly changing ranges of products offered at leadiadans and
new sales structures in the channels.

- Sectors include IT, Telecom, CE markets and electroat¢be leading trade fairs of these sectors he supports the introdaatif such new
products with a dedicated full service theme park (IFA, forRtartoking ISE Amsterdam, CeRIINEW since 2018: light + building, ISH,
regional SmartBuilding trade fairs)

- In parallel, the SmartBuilding market also has developed in the world of electronics (L+B Frankfurt). 8 years ago Jamiiateadahe
first SmartBuilding projects at ISE Amsterdam; and from 2015 onwards at CeBIT (which unfortunately never fully recogigedtttree
of this fast growing market). He also integrated further mobile Brighroducts (roboticseMobilities(Scooter), wearables, home appliances
etc.) into his theme parks.

) 2015 marked the start of the successful collaboration betweéwbal Fairsnd theSmartHome Initiative Deutschland
ChairmanGuntherOhlandand managing director Alexand8chapeiSchneider founded the SmartHome association 10 yearg agor to
this, both worked foNTPlugnow ALSO Group)
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JAN NINTEMANN

GLOBAL FAIRS-MIESSE TRADE FAIR AGENCY OSNABRUCK

Jan Nintemann had previously played a significant role in founding professional distribution in Germany for the theorinetidgd
telecommunications market with affiliateteleprofiTrade Cooperation

For 3 year$slobal Fairdias beerorganisinghe trade fair projects of th&martHome Initiative Deutschlajphich is continually growing in
AYLEZNIFYOS® ¢KS a@8YySNHAAUGAO dzaS 2F 020K LI NIYySNEQ Oadyisibilitpfor y S i
both partners, which they both plan to expand.

The basis for the good collaboration wBmartHome Initiative Deutschladda (0 KS & Kl NBR & RA 3 NTPIu§ @ willR ( &
the recognition, which is meanwhile shared by all SmartBuilding manufacturers, which in Europe mainly come from theosleettoni

that:

all SmartHomeéprof. SmartBuilding solutions are-IP-driven-core competences that shall be adapted by electrical installdiisinesses
or ITC companies have to play a more significant role CEmeer of SmartBuildingProjectdeveloped byGlobal Fairsvas successfully
transferred from the liquidated CEBIT to L+B and 19WesteFrankfurt
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OF THE GLOBAL FAIRS B2B2C THEME PARKS ARE:

YYy26f SRIS 2F (0KS YIFINJSGO YR GNBYRa 0gA0K2dzi 3S0 G A-peBpetive,doithink ahd actS OK y
(what is going onto see the bigger picture...)

true added value for trade fair organisers: fair cooperation, open communication, diplomatic intuition (trust, give ‘ctpkengnew exhibitors and

topics the trade fair cannot integrate easily itself, focused on-@ng cooperation....

- Focus on core competences: small (flexible) conthiten sales, marketing, organisation and competence teathdBiployees it©Osnabrickfor
acquisition of exhibitors and organisation and communication with selected external service providers (trade fair constatetimg, hostess
agency, graphics, media partner)

Collaboration with numerous relevant B2B(2C) trade magazines (print and online, D.A.CH. + international) routinely ¢gfembrghesst circulation

of press releases at every project and advertisemént8 KA & A& AYLERZNIFYGdG Ay 2NRSNJ 02 Saefedd® GKS N
associations, magazines and leading trade fairs in times of (smart) digital technologies growing together, and alsoinameacht@acter and flair of

the international (global) B2B market place
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FROM NOW ON, FOR MANY GENERATIONS, CLIMATE AND ENVIRONMENTAL SUSTAINABILITY WILL DETERMINE ALL P
ECONOMIC ACTIVITY

- Over the last 25 years politics has been limited to environmentaéindly concepts of energy generation (solar, wind). Itta&ken the diesel
emission scandalin combination with the Paris Agreemertio cause politics and the economy to redesign the entire mobildylavin an
environmentallyfriendly and digitallyconnected way. Subsidised enesgfficient measures for buildings were often limited toasegies of
insulating outer walls (styrofoam, plastic), which in some cases is being questioned again today

- The dramatic damage to the environment, which only recently became visible for the pakdéimples for this include plastic sta in the
oceans, species extinction caused by industrial agriculture and its monocultures and pesticides, the heat wave in summinect218
forecast to be followed by an even dryer summer in 2019, and the global protest movement initiated by Greta Thhabdegl b a change
AY Lzt AO 2LIAYAZY (GKFG YIFI1Sa&a daodzaAySaa | a dzdzk £ € &dniichdt chandgeYLJ?2
the political landscapewith far-reaching consequences for the climatdevant economy: e.g. job cuts in the automotive indys lack of
skilled workers in the digital SmartBuilding industry

- It is likely that the sudden requirement enforced by politics to make all buildings in Germany efiendtal will fail simplydue to lack of
skilled workers...

11
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HAVEA CLIMATIROLE MODEL FUNCTION

) TRADE FAIRS ARE MARKET PLACES WHICH SHOW THEFelifitsREade fair organisers have to start thinking about sustainability
themselves before they can voice expectations to the other exhibitors.

At the moment trade fairs are still (for the most part) harmful to the climate (high thaauay rate of critical material thatds only been used
once, high and uncontrolled energy consumption in the halls (usually no collectors on roof of halls), high CO2 emisgion throu
travel/transport, no or hardly any sustainability concepts.

D) it G22 2F0Sy GKS OdNNByd adNrdS3e 2F (NI RS Tl A Nlical blifdte/fdpisshiNe ¢
ourtradefairs A & RA&A02dzN} 3S&8 SEKAOAGZ2NE YR 0dz22SNAE YR NBaGNAROGA SO2

However, leading trade fairoon a global scaleare the most important source of information for economic players and ioitsadf new
(business) approaches across all industries and sectors (B2B market places).

Large leading trade fairs usually are more environmentally friendly than smaller regional trade fairs, as the ratio betiaahdffect of
the trade fair on business and society, including media effects, and the total effort that is harmful to the climate favoarable.

12
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AVOIDING CLIMATE DISASTER IN THE SHORT TIME

AVAILABLE IS ONLY POSSIBLE BY MEANS OF DIGITALISATION

- By now even conservative ministers demand (for example) that all building are to be or must operate in a climate neutgabyn2050.

This can only be achieved with SmartBuilding because the more technology is used in buildings, the more evitabte/édme@hergy
efficient) control of buildings becomesneaning SmartBuilding. A gigantic new market ensues (over the last 20 years onllyediStrg
buildings have been optimised or renovated eneeffyciently - the majority without intelligent control!)

Controlling complex energy, mobility, building and communication networks requires a high level of saftvarecompetencesiithe area
of digital transformation.

) Digitalisation leads directly to energfficient and optimised results that protect natural resoureesithout strict inclusio of digitalisation,
climate change cannot be stopped by a significant enough extent

) This not only affects contrefficiency of Adriven climate protection measures, but also specific practical solutions (sudblen
conferences instead of travelling by plane) and, in particular, data protection and cyber security

13
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RAPIDLY EFFECTIVE MEASUKE:S

TRADE FAIR ORGANISERS / TRADE FAIRIARAtt$OomMic terms, leading trade fairs are the first link in the chain that leads to climate
protecting business and action (95% of trade fair halls in Germany are owned by the govereimeate friendly SmartBuildingalls are the
first order of the day).

TRADE FAIR EXHIBITO&Sply with the new, climatériendly exhibitor regulations (climatiendly stand construction, energy consumption,
mobility, etc.).

EXHIBITED GOODS AND CONGJ&¢te&singly change into eaertified, climatefriendly PRODUCTANDSOLUTIONE.g. labelling of
products (proof climate neutrality) manufactured in plants using green electricity, reduced plastic, etc.).

OfferingSERVICE PACKAGIESins to play a more important part in the economic cycle again: reduction of disposable products produced i
low-wage countries local repair service solutions as a possibility for added value and job creation, offer of products vpaidicalaly
climatefriendly, longlasting and recyclable, etc.

TRADE FAIR VISITGRSbetter informed than ever due to media and restrictions by authorities an@BNSITISED ABOUT THE
ENVIRONMENQg and thus purchase and use climdtendly products and applications to an increasing extgast as the organia . Aladed
in the food sector has been recording constant growth for more than a decade.

14
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LLACIFA PROMISING

The aim of the project is to place the climate topic, as quickly as possible, at relevant global leading trade fairs in a
professional and soluticorientated manner, at the right time, starting in 201fhe decisive year for climatenitiating
new (green) perspectives, particularly for the marketing departments in the industry and deiakar from

the international trade fair industryn this connection the initiative can have a positive cliraaiated influence on all
players involved: trade fair organisers, exhibitors, products of the exhibitors, trade fair visitors (B2B2C)

¢tKS S@SyiG aaN)yGdS3e 2F Df26orf CIFIANRT F20dzaSR 2y Of AYIl G
industries, associations, etc.), but to demonstrate the status quo of climate chafajed issues and work out feasible
ANBSYy az2fdziazya F2N 0KS SO2y2Yeéed LG ftaz 2FFSNB |y aSy
can be joined by as many trade fair and market participants as possible in the decisive years of 2019/2020.

When discussing climate changaated issues with professionals, members of the industry and also in a private
capacity, the Global Fairs team was met by decision makers and employeeswtihaut exception- were extremely
interested in climate issues. The goal of Global Fairs is to offer these people a wordinG@MMUNICATION
PLATFORND reinforce the awareness for the environment and to persuade the exhibition actors to act more
sustainable.
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